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Who AreWe?
Security Finance has been making small,  

traditional installment loans for over 60

years!



Traditional Marketing Digital Marketing

Direct Mail
● Reaches New and Existing Customers
● Major focus of Marketingefforts
● 30m+ mail pieces per year

Digital Marketing
● Paid Social Media
● Paid Search
● Texting
● Mobile App



InformedDelivery

Early adopter - Started inAugust 2017

● Introduced by close partner.

● 345 completed campaigns to date.

● 214 completed campaigns in 2019.

2019 Mailing and Digital Innovation Award &  

2018 Next Generation Campaign Award  

Honorable Mention



By The Numbers

1.6m

Impressions presented to  

Informed Delivery users.  

1.33m presented in the  

email digest. Over 700k  

email opened with almost  

11k click-throughs.

0.66%

Average CTR

1.45%

Average Email  

click-to-open rate

8%

User saturation for CY19,  

with a high of 13.5%.  

Original July ‘17 was 1.8%



Analytics

As Informed Delivery  

adoption rates increased,  

so have our engagement  

rates.



CampaignExamples

24% Dual Campaigns
* Avg. CTR = 0.64%

76% Basic Campaigns
*Avg. CTR = 0.80%



Tips

● Include a clear offer & call-to-action in the ride-along  

image.

● Use an image of the non-address side of the mailpiece  

for the representative image.

● Try both ‘Basic’ and ‘Dual’campaigns
*Look for variances in data based on mail piece volumes



CustomerJourney
Representative Image

Ride-along Image & TargetURL
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